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Public Speaking and Public Relations for Presidents
(90 < 4#)
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The Importance of Effective Communication in Rotary 15 ~ 45
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How can the club president use communication ?
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What are basic techniques of effective communication?
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How can you prepare for a presentation?
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Presentation Tips
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Quote:

Mark Twain
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“Spontaneous speeches are seldom worth the paper they are not written on.”

H ¥ K Presentation Tips

R LA A Know your material
PUEI T E EX 41 & 3.1
Use humor or stories illustrate key points

£ 4) A 2885 M Stay within your allotted time
X &3¢9 %4 Do not read from your notes
1545 0% B 69 4445 Establish eye contact
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“Spontaneous speeches are
seldom worth the paper they are

not written on.”

H 1% % % 6933 Speak slowly and clearly

#4245 8 B15. Be relaxed and confident —Mark Twain
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What additional techniques are essential for effective public speaking?
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Club Public Relations 40 4~ 45
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What are club responsibilities related to public relations?
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. . O OMaAa Maintain positive news media relations
Club Public Relations Responsibilities . EHAIN IS H IR ED
Publicize successful projects-activities
- EMEABKRSLKRE HRBOIRAKI
Use Rotary International publications to promote
Rotary’s aims/accomplishments
- AR AREELRBKS Cultivate the interest of
groups who should be aware of Rotary
= Bk K44 E ¥%# Prevent or correct misconceptions
= %P 7B 4898 A0 7 X R Ae A3k $942 Obtain full
represemauon of the news media in club membership

Presdents-slc ct SkillBuiding — Public Speaking and Public Relati

BRAOABBRIBDOAECRTA?

BAEKA

W iR BRGILDE Y FE § ALY FEL T o

W R F AN TR EE R RIE T F AT R
W P BTERIGR B F P st JRIEFFIS S W E D o

W 2 AT AT O A e

W YL R ALE A

|

HEHFRE] HRIGR X FRATHEETRATNE L FEFLATYG 72 A2 H

WEHEY IRV G—F—(A) Xi%6 1-A4
2 ROGNRKFHA M



2005 FREXRY B FARHGEH B 7 # % 3520 # (& 57 4 £ 45 1§ & PDG Dens ###

# g o
W g fFAALA B TE PG BRI AL L B G T e
W TN R 2 E e

[V 23
B ORTHRBAARP P ARG T T
[ R R N AR gl B i

B ogifr At 1B E R 2 1 (T BT P S g o

drpe =%t 1 —a-d i .
cl b*fﬁdéﬁé%'???*@%ﬁ%r
R FGIAGGINARIF A ub Leader Public Relations Responsibilities
Club Leader Public Relations Responsibilities = RALAL5H5 R 45698 14 Develop and
maintain relationships with the media

« £ &18 Y K4t i B) S FEProactively
advocate club projects and activities

s HERRILABHE LMW AE
Educate club members about their
responsibility to promote public relations

Il Building — Public Speaking and Public Relations-D.
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What are the responsibilities of Rotarian with regard to club public relations?
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How can you ensure that Rotarians fulfill their club public relations responsibilities?
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Who can you work with to improve your club’s public relations?
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How can you support the club’s public relations committee?
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Working with the Club Public Relations work with the club public felations committee to
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Committee Include the public relations chairperson in the
planning of club projects.
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Encourage other club committees to inform the public
relations committee of newsworthy activities.
CAARBERRREDH EEOAMBEAS
Inform the public relations committee of outstandlng
club activities as they develop.
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What are media outlets in your area?
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B A TRTH ;&ﬁ newspaper reporters
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What less traditional media sources could promote the work of your Rotary club?
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B ®E775 F 774 Online publications
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What activities can attract positive media attention to the activities of your club?
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Activities that Attract Positive Media Attention - TRl B R A A0 E B
Activities that highlight a Iarger news trend
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International Service projects supported by your club
« EEF Y Lf- ;?xﬂé{) 3+ #) Projects that involve local youth
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Activities of a prominent communlty member
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A Group Study Exchange participant’s or an Ambassadorial
Scholar’s account of life in another culture.
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The key to Positive Public Relations WHONITETETAEIH T LR
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Implement and promote timely,
relevant service projects that
positively affect the lives of
people in the community.
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blic Speaking and Public Relations-G
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How can you prepare to appropriately represent your club to the media?
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What materials are available from Rotary International to support club public relations

efforts?
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B 7o #fpAtdy = Effective Public Relations: A Guide for Rotary Clubs
(257-EN )
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What resources can a club create to elevate its public image?
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What concrete steps can you to help shape your club’s public relations plan?
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Case study: Developing and Implementing a Public Relations Plan 35 448

3| $R48 . A0Y 4 % 4% Training Leader’s note :
cFIT AR g REAF Y -
. ;’[5‘5{ B XY 56 e

A
c 2ETF L FRETIGAS - AR B PR - BAEM AER kBN
1""3 l@i ‘éfh o
© B - B EF - PRE o ek BT T e B
FEEEA la:
ANEL B i

|# 7 Public Relations Case Study

GBECRHHE PR L e ¥ 211 T o Blehk Gl T 0 f AT kS

o L ogis s B RE B
i ff'?ﬂﬂx.i’ﬁz-Lr“ﬁ
. ?-‘?*gﬁﬁm“rp A5
LI ERY

W hRE L ARE B PR e
TR RO R B TR R e b o

@it
prN
Rl

WERY BFEANEB—F—A) X0 1-A11
AL NRFHR NG



2005 FREXRY B FARHGEH B 7 # % 3520 # (& 57 4 £ 45 1§ & PDG Dens ###

#¥BE 1la
kit K B12 © FRIAFA

Club Public Relations: Case Study
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